
Abstract  

In this paper we present an endogenous growth model in which we investigate the 

implications of knowledge spillovers between knowledge creators (inventors) and 

commercializers (innovators). We then turn to the question how such knowledge 

spillovers affect value creation within and among organizations as well as at the 

aggregate level and discuss how the internalization of these knowledge spillovers can 

help improve economic performance at both levels.  

 


