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An authentic task with multiple solution paths. The development of an artifact that 
creates value for someone else.
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!

Undergoing the entrepreneurial process of  
creating opportunities; evaluating opportunities 
and taking action, not necessarily in this order.
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	Scope: 
	Complexity: 
	Method: 
	Cooperation: 
	The ninth design principle builds upon the previous one by looking more specifically at the role of external stakeholders. “Learning-through-creating-value-for-others" concerns at least one external stakeholder outside the group, class, or school (Lackéus, Lundqvist and Middleton, 2016, p. 790). Furthermore, Gulikers et al. state that collaboration goes well beyond the entrepreneurial team and also implies co-creation with others, such as users and experts (2019, p. 56). This principle can therefore vary from coordination with a single client to active and extensive collaboration to co-creation with multiple external stakeholders. Besides that, it seems to have something to do with ‘Support’, one of the domains described by Isenberg (2011), which includes access to professional support services that can help entrepreneurs to focus on core business and key activities. Stakeholders can therefore also be seen as a means to create value, rather than the audience for whom value is created. The guiding question for this principle is: What is the role of external stakeholders?: 
	The sixth principle involves the knowledge creation process and the importance of both intuition and curiosity as well as domain or specific knowledge to create value. Gulikers et al. (2019, p. 55) explain that while initial experiences are often about questioning the status quo and discarding what is known , knowledge becomes essential for innovative entrepreneurship at a later stage. This seems to relate to the difference that can be made between declarative, procedural and conditional knowledge. Declarative knowledge is often (perhaps erroneously) seen as less important in entrepreneurship education (Hägg, 2017, p. 19). However, as Gulikers et al. (2019, p. 16) point out, task-specific knowledge and skills in particular seem to explain differences in entrepreneurial success. This suggests that the role of knowledge itself is conditional and dependent on the stage in the entrepreneurial process. The question here is therefore: What is the point of departure for knowledge creation?: 
	The seventh design principle is the nature of the value creation process, which can vary. The distinction between both narrow and broad entrepreneurship implies a narrow and broad perspective on value creation as well. Value is not necessarily merely economic, but can also be social or ecological in nature (Gulikers et al. 2019, p. 55), as terms such as social entrepreneurship, intrapreneurship, sustainable or circular entrepreneurship indicate.  Thus, it is appropriate to refer to ‘multi-level value creation’, a combination of economic, social, and cultural value on multiple levels, such as an individual, group, organization or society (Idem, p. 22). Single-level value creation, then, implies value creation at only one of these levels. The central question here is: What is the nature of value creation?: 
	Autonomy: 
	Exploration: 
	The tenth design principle refers to the part that role models, coaches, and mentors have in entrepreneurship education. Gulikers et al. (2019, p. 56) note that while role models are often used to inspire student to become more entrepreneurial in the beginning, they will eventually help students to form their own identity and niche. In that respect, Isenberg (2011, p. 5) speaks of the availability of human capital, that is, people with experience in establishing and developing organisations. These experts can be valuable as a sounding board, but could also be involved as a coach or mentor. In addition, Lackéus and Middleton (2018) describe a distinction being made between the assessment of learning by teachers and that of performance (for instance “profitability, money raised or customers attracted”) by “non-faculty stakeholders” (p. 31). The guiding question for this principle is: What role do role models have?: 
	Impact: 
	KCP: 
	NVCP: 
	RoleEX: 
	RoleMod: 



